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Correia, H., Alves, J., & Vaz, C. B. (2025, May). Relationship Between
Operational, Economic, and Financial Efficiencies and User
Satisfaction at the Health Centers of Praia City.  Info +

UNIAG’s Most Recent Events

Guarda, T., Augusto, M. F., Villao, D., & Lopes, I. (2025, June). Tourism
Ecosystems New Challenges. Info +

Social Research Call 2026 – “la Caixa” Foundation - 2 October 2025.

ERC-PT A-Projects – 31 December 2025.

FCT Mobility Programme – 31 December 2025.

Calls

Trollhättan (Sweden) | 05–11 September 2025,
 Participation of researcher Paula Odete Fernandes.

IN-GENIOS DUERO-DOURO | 22 September 2025,
 Participation of several project researchers.

European Researchers’ Night | 26 September 2025 – Bragança,
 Participation of the UNIAG Team.

UNIAG researchers are actively contributing to major international events:

ARTIIS’25 | 21–23 October 2025 – Cartagena de Indias, Colombia,
 Participation of researchers: Paula Odete Fernandes and Isabel Lopes.

ICOTTS’25 | 06–08 November 2025 – Cape Verde,
Participation of researchers: Alcina Nunes, Elaine Scalabrini, Laurentina
Vareiro, Luísa Lopes, and Manuel Fonseca.

TMS’25 | 12–15 November 2025 – Olhão, Portugal,
 Participation of researchers: Paula Odete Fernandes and Roberto Vaz.

ICICT 2026
11th  International Congress on Information and
Communication Technology  in concurrent with ICT
Excellence Awards (ICICT 2026) , 27 February 2026,
London, United Kingdom
Submission: October 14, 2025.

Marques, A. L. C., & Sousa, B. B. (2026). Brand Communication and
Strategic Analysis of Menus in Fine Dining Restaurants in Hotel
Management. Info +

There is still time to submit
your proposals for the
upcoming edition of the
OpenLectures. 

This initiative aims to share
technical-scientific and
professional experiences with
the UNIAG community. 

Sessions run for 15 to 20
minutes and focus on research
methods, data collection and
analysis techniques, and
career development tools. 

Don’t miss the opportunity to
contribute to this new edition!

https://www.instagram.com/uniag_research/
https://www.facebook.com/profile.php?id=100086620172901
https://twitter.com/UNIAG_
https://www.linkedin.com/in/uniag-applied-management-research-unit-121542252/
https://uniag.ipb.pt/
https://doi.org/10.1007/978-3-031-87019-4_25
https://link.springer.com/chapter/10.1007/978-3-031-97596-7_13
https://sciendo-parsed.s3.eu-central-1.amazonaws.com/677d1c21082aa65dea3c602e/10.2478_ejthr-2024-0018.pdf?X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Content-Sha256=UNSIGNED-PAYLOAD&X-Amz-Credential=ASIA6AP2G7AKJUCH4FAW%2F20250730%2Feu-central-1%2Fs3%2Faws4_request&X-Amz-Date=20250730T164526Z&X-Amz-Expires=3600&X-Amz-Security-Token=IQoJb3JpZ2luX2VjEJj%2F%2F%2F%2F%2F%2F%2F%2F%2F%2FwEaDGV1LWNlbnRyYWwtMSJHMEUCIDmrbm57Lx3T1G8Aj2vkQXDlUGK%2Bi%2FRiXcdvaW7KSQz6AiEA4EPvEp%2FjX2nxzIIaEco1%2FzmbgtQlaXe187W0VuYpAn0qxgUIwf%2F%2F%2F%2F%2F%2F%2F%2F%2F%2FARACGgw5NjMxMzQyODk5NDAiDG4P4pVO579XC7E3WCqaBYxVHHWi1IONZATeAa7FFLX7eUX92iV7XwQlRlnsiWiCHrIFDIAhhI6JIQhRYVZZTas4qRpXJyCDPqFmfYGp%2Fd4ZEJEqrKK4CBSPbC91Nee4nqE6gI%2FA2IQ2yIPtzH%2FpzzPGMRKsgGmLdM%2BsktSRHdGxOR0ITu8aCgaWyG95SuBUENBRP056JxZq2Xao7Y1v2VuxpbC3zECL8IKWGfGr65rZ8GjEu5XCNHLSVDblq3kkVzfHWtKtF8GADXLCnJ8UlVxuvMnWfNNyR21y4n%2Bp0%2BgRjuf1Rirb89D4gswkIx9A90NY7uPLHOnT2a28CgPe51a2gK%2B%2FFjQO8xwsKepEItUFaEYuj2oHd1dC%2F1RLHS4I4Ef%2BwaV2LczRmUOFNzcizjBmhBvN0g4xUeVvKFLjsY5SDF7Q470LMrcJ5pNpr10z0sKUoCLCiwE47fFspyUJHMoAqFyaVDAmIle4eRJQ4arxs0jtrrQs3Rga362VLXcOXMLsD3JxZA9EU0EBpb3ptB9qYA5T2fEzN4fyFzF4VglseAv%2BLKIfn0L%2B4nAumI5sJUft8Vn2rAfXPMCR4boA5MEKCR4zokLQnGFPpb5zoWHAp8CYH986uoR6x8pVHTSGdmjVmoIByRHMasuaOTkO4ggUtvssk1FJzinGcXAmo9%2FkKs3F7Sdnw5m%2FIg38NHTj4kNYJC6iqDuDaXfxpHyQlp2dXFjN4h3azi0bx7f15NDhVO60SJiPb0QerYuHy0MJOsXBeBqdQTYvzCm4oPU1SAV4nifM8EY%2F2%2FDdbYk8D6GA1QzkqmeMmY8KucP6Rz9fLeJma1pFArxJQFyjJHl32g%2FhqFs21Y46t0HwiX7POm6q%2BEyIe4P7F2Y3Rtu49fsApKoSjBkEet%2BvCzDXhqnEBjqxAe06ZoK2Ys7LCzwGnGHJPO%2FpHbTEAV0UgajWrwL47AK9x8QtY%2FP7uQ06ASjXhtTTUW%2FB%2FAGYmKjRuiuP663yFtF9dfbhc6Po%2FhiB41ix9lViJANjZq257r3iYKmAIdrFW5QyED2m7Y%2FLA4IWQVWf1SEJkye6y1XxNDfgZ1GYheIeCeehJe79b5YmJfuPNQbyY1WDH7BNJQeAqtcxe%2BXSjx4eoPZfm9mU1pitNBuoA4G50A%3D%3D&X-Amz-Signature=2c646eb902d2b5732b90a5c49aa9e14635969d2cb13ceabd8ada452c8ebed3c7&X-Amz-SignedHeaders=host&x-amz-checksum-mode=ENABLED&x-id=GetObject
https://link.springer.com/chapter/10.1007/978-3-031-97660-5_6
https://starseu.org/
https://icict.co.uk/
https://worldcist.org/
https://www.encema.org/2025/
https://www.encema.org/2025/
https://www.encema.org/2025/
https://www.encema.org/2025/
https://sciendo-parsed.s3.eu-central-1.amazonaws.com/677d1c21082aa65dea3c602e/10.2478_ejthr-2024-0018.pdf?X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Content-Sha256=UNSIGNED-PAYLOAD&X-Amz-Credential=ASIA6AP2G7AKJUCH4FAW%2F20250730%2Feu-central-1%2Fs3%2Faws4_request&X-Amz-Date=20250730T164526Z&X-Amz-Expires=3600&X-Amz-Security-Token=IQoJb3JpZ2luX2VjEJj%2F%2F%2F%2F%2F%2F%2F%2F%2F%2FwEaDGV1LWNlbnRyYWwtMSJHMEUCIDmrbm57Lx3T1G8Aj2vkQXDlUGK%2Bi%2FRiXcdvaW7KSQz6AiEA4EPvEp%2FjX2nxzIIaEco1%2FzmbgtQlaXe187W0VuYpAn0qxgUIwf%2F%2F%2F%2F%2F%2F%2F%2F%2F%2FARACGgw5NjMxMzQyODk5NDAiDG4P4pVO579XC7E3WCqaBYxVHHWi1IONZATeAa7FFLX7eUX92iV7XwQlRlnsiWiCHrIFDIAhhI6JIQhRYVZZTas4qRpXJyCDPqFmfYGp%2Fd4ZEJEqrKK4CBSPbC91Nee4nqE6gI%2FA2IQ2yIPtzH%2FpzzPGMRKsgGmLdM%2BsktSRHdGxOR0ITu8aCgaWyG95SuBUENBRP056JxZq2Xao7Y1v2VuxpbC3zECL8IKWGfGr65rZ8GjEu5XCNHLSVDblq3kkVzfHWtKtF8GADXLCnJ8UlVxuvMnWfNNyR21y4n%2Bp0%2BgRjuf1Rirb89D4gswkIx9A90NY7uPLHOnT2a28CgPe51a2gK%2B%2FFjQO8xwsKepEItUFaEYuj2oHd1dC%2F1RLHS4I4Ef%2BwaV2LczRmUOFNzcizjBmhBvN0g4xUeVvKFLjsY5SDF7Q470LMrcJ5pNpr10z0sKUoCLCiwE47fFspyUJHMoAqFyaVDAmIle4eRJQ4arxs0jtrrQs3Rga362VLXcOXMLsD3JxZA9EU0EBpb3ptB9qYA5T2fEzN4fyFzF4VglseAv%2BLKIfn0L%2B4nAumI5sJUft8Vn2rAfXPMCR4boA5MEKCR4zokLQnGFPpb5zoWHAp8CYH986uoR6x8pVHTSGdmjVmoIByRHMasuaOTkO4ggUtvssk1FJzinGcXAmo9%2FkKs3F7Sdnw5m%2FIg38NHTj4kNYJC6iqDuDaXfxpHyQlp2dXFjN4h3azi0bx7f15NDhVO60SJiPb0QerYuHy0MJOsXBeBqdQTYvzCm4oPU1SAV4nifM8EY%2F2%2FDdbYk8D6GA1QzkqmeMmY8KucP6Rz9fLeJma1pFArxJQFyjJHl32g%2FhqFs21Y46t0HwiX7POm6q%2BEyIe4P7F2Y3Rtu49fsApKoSjBkEet%2BvCzDXhqnEBjqxAe06ZoK2Ys7LCzwGnGHJPO%2FpHbTEAV0UgajWrwL47AK9x8QtY%2FP7uQ06ASjXhtTTUW%2FB%2FAGYmKjRuiuP663yFtF9dfbhc6Po%2FhiB41ix9lViJANjZq257r3iYKmAIdrFW5QyED2m7Y%2FLA4IWQVWf1SEJkye6y1XxNDfgZ1GYheIeCeehJe79b5YmJfuPNQbyY1WDH7BNJQeAqtcxe%2BXSjx4eoPZfm9mU1pitNBuoA4G50A%3D%3D&X-Amz-Signature=2c646eb902d2b5732b90a5c49aa9e14635969d2cb13ceabd8ada452c8ebed3c7&X-Amz-SignedHeaders=host&x-amz-checksum-mode=ENABLED&x-id=GetObject
https://www.igi-global.com/chapter/brand-communication-and-strategic-analysis-of-menus-in-fine-dining-restaurants-in-hotel-management/384219

