SEPTEMBER

U0 ISUETIAL § VALDMIZAGAD DO
PATEHCE WO TERITO 00 DU DOUSD

[ - /11th  International Congress on Information and

There i till time t mit " ; ; Communication Technology in concurrent with ICT
ere iIs s | 2 ? SUbth — il Excellence Awards (ICICT 2026) , 27 February 2026,

your : prOposq S or e - Lss.—# London, United Kingdom

upcoming edition of the : i =Ll Submission: October 14, 2025.

OpenlLectures. ‘

This initiative aims to share UNIAG’'s Most Recent Events
technical-scientific and Trollhéttan (Sweden) | 05-11 September 2025,
professional experiences Yiida) Participation of researcher Paula Odete Fernandes.

the UNIAG community. IN-GENIOS DUERO-DOURO | 22 September 2025,

Participation of several project researchers.
Sessions run for 15 to 20 .
minutes and focus on research European Researchers’ Night | 26 September 2025 - Braganga,

. Participation of the UNIAG Team.
methods, data collection and P

analysis  techniques,  and Forthcoming UNIAG Activities
career development tools.

UNIAG researchers are actively contributing to major international events:
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Participation of researchers: Alcina Nunes, Elaine Scalabrini, Laurentina
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Participation of researchers: Paula Odete Fernandes and Roberto Vaz.
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